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Reach

The number of people who viewed your post.
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Reactions, Comments, Shares

The number of people who took action on your post.

Clicks

The number of people who clicked in your post.
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Reach

The number of people who viewed your post.
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Reactions, Comments, Shares

The number of people who took action on your post.

Clicks

The number of people who clicked in your post.
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Post insights

People reached Post engagements Link clicks
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What results would you like from this ad?

Boost post now

By tapping Boost post now you agree to Meta's Terms and
Conditions.
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